
Preprint Version 

For the final, published version (with minor changes), see Chapter 7 of DIY Citizenship: Critical Making 

and Social Media (Editors Matt Ratto and Megan Boler). MIT Press, 2014. 

 

Rethinking Media Activism through Fan Blogging: How Stewart and Colbert Fans Make a Difference- 
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In this chapter we recount what happened when a project intended to analyze online political activism 

took an unexpected turn into DIY fan culture. Although we at first resisted this shift, we soon realized 

that an examination of digital public spheres could ﾐot o┗eヴlook faﾐsげ pヴoIesses of Iヴeatioﾐ aﾐd 
community-building. In fact, we found that fan practices troubled – and in doing so deepened – our 

conceptualizations of political engagement. As theorists intent on rethinking notions of citizenship in the 

context of emerging social media practices, we found that fan-like feelings and values (including 

iﾐteヴest, affiﾐit┞ aﾐd soIiaHilit┞ぶ iﾐteヴseIted ┘ith aﾐd illuﾏiﾐated the ﾏoヴe e┝pliIitl┞ さpolitiIalざ aIti┗ities 
we had set out to trace.   

In the pages that follow, we describe our encounters with the online fan sites that have sprung up 

around The Daily Show and The Colbert Report. We discuss ways of theorizing the relationships between 

these satirical texts, fandom and critical making, and apply these insights to interviews with two 

influential female bloggers. The work of Lisa Rein and DB Ferguson demonstrates the political 

possibilities of DIY fan production at the same time that it reveals many of its paradoxes, including 

Ioヴpoヴate ﾏediaげs appヴopヴiatioﾐ of fan labor and creativity. Adding to the work of media theorists like 

Liesbet van Zoonen, John Hartley and Noortje Marres, we argue that DIY fan culture provides significant 

insights into meaning production and civic engagement within mediated worlds.  

 

If you want politics, go away: Early encounters with fan culture  

Iﾐ the fall of ヲヰヰヵ ┘e Hegaﾐ the fiヴst phase of iﾐケuiヴ┞ oﾐ さ‘ethiﾐkiﾐg Media, DeﾏoIヴaI┞ aﾐd 
Citizeﾐship,ざ a ケualitati┗e ヴeseaヴIh pヴojeIt desigﾐed to iﾐ┗estigate politiIal eﾐgageﾏeﾐt thヴough oﾐline 

networks. Among the sites chosen for this investigation were online discussion boards and blogs 

devoted to The Daily Show. Although ┘e had e┝peIted to fiﾐd ﾏostl┞ さpolitiIal sitesざ – a term we had 

yet to problematize – we quickly realized that much of the attention paid to the program took the form 

of celebrity gossip, entertainment news and fan production. The Jon Stewart Intelligence Agency, for 

e┝aﾏple, ┘hiIh Hilled itself as さthe Higgest, uﾐoffiIialest, sIaヴiest, fuﾐﾐest Joﾐ “te┘aヴt faﾐ Iult IluH oﾐ 
the ﾐet,ざ iﾐIluded a disIussioﾐ foヴuﾏ, a spaIe foヴ faﾐs to IoﾐtヴiHute faﾐ fiItioﾐ, aﾐd a さJoﾐ Ne┘sざ 
mailing list. On Commentary on the Daily Show, fans could download screen caps, read transcripts, and 

skim pages of quotations from past shows.  



 These sites presented a conundrum for us. Our project was about online spaces for civic participation 

and the possibility for new modes of political activism. Yet most of the sites devoted exclusively to the 

show demonstrated more interest in cast changes than political change. As one of The Daily Showげs 
ﾏost pヴolifiI faﾐs, Aﾐita, ┘ヴote suIIiﾐItl┞ iﾐ the suHtitle of heヴ Hlog, さIf ┞ou ┘aﾐt politiIs, go a┘a┞.ざ Iﾐ 
the early stages of our research we did just that, choosing not to investigate fan production. Our 

oversight might be explained by the historical marginalization of fandom, for even as fan practices move 

into the mainstream, fans continue to be stereotyped as irrational, emotional, and peripheral to politics. 

Indeed, as van Zoonen  has written, within modernist political discourse, fans and citizens are 

さIoﾐstヴuIted as iﾐ┗ol┗iﾐg ヴadiIall┞ diffeヴeﾐt soIial formations and identities.ざ1
  

 

Of fans and citizens, affect and activism 

Our own separation of fans and citizens began to break down when our attention turned to The Colbert 

Report. Indeed, it is difficult not to connect fandom and citizenship within a program that assigns its 

audieﾐIe the ヴole of さColHeヴt Natioﾐ,ざ aﾐd geﾐeヴates a fluヴヴ┞ of faﾐ aIti┗it┞ that iﾐIludes stuffiﾐg oﾐliﾐe 
ballot boxes, changing Wikipedia pages, and producing fan-made videos. These kinds of activity are not 

oﾐl┞ geﾐeヴated H┞ the pヴogヴaﾏげs pヴoduIeヴs, Hut also iﾐitiated H┞ faﾐs theﾏsel┗es, ┘ho ha┗e staヴted 
several thriving blogs dedicated to The Colbert Report, organized protests in support of striking writers, 

and devoted countless threads to discussion of the show. Indeed, the level of audience input into the 

sho┘, as ┘ell as the pヴoduIeヴsげ puHliI ヴeIogﾐitioﾐ of faﾐs, ha┗e lead Hoth IヴitiIs aﾐd faﾐs to ヴeﾏaヴk oﾐ 
the pヴogヴaﾏげs iﾐteヴaIti┗ity.
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 Stephen Colbert himself has noted the role fans played in generating 

ヴespoﾐse to his speeIh at the White House Coヴヴespoﾐdeﾐtsげ Diﾐﾐeヴ, aﾐd has suggested that faﾐs aヴe 
essential to the Report, that the┞ さaヴe a IhaヴaIteヴ iﾐ a sIeﾐe Iげﾏ pla┞iﾐg.ざ3

 

At the saﾏe tiﾏe that faﾐs of さfake ﾐe┘sざ ┘eヴe gaiﾐiﾐg ┗isiHilit┞, ouヴ iﾐteヴ┗ie┘s ┘ith digital Iヴeatoヴs 
were revealing the role of affect within political expression. In 2006 and 2007, we undertook 35 

interviews with video producers and bloggers addressing topics such as the war in Iraq, American 

politics, and mainstream media representations. While our questions were designed to explore the 

possibility of political engagement and articulations of dissent through online networks, it soon became 

clear that emotion, Iヴeati┗it┞ aﾐd peヴfoヴﾏaﾐIe ┘eヴe as ﾏuIh a paヴt of these pヴoduIeヴsげ pヴaItiIes aﾐd 
motivations as the intention to correct dominant accounts or initiate public debate. From the need to 

express anger with US policies to the desire to build community and create belonging, interviews with 

online producers pointed towards the role of affect and imagination in constituting new kinds of 

counterpublics. 

 While the role of emotion in politics has long been undertheorized, perhaps because, as Brian 

Massumi ﾐotes さthere is no cultural-theoretical vocabulary specific to affect,ざ4
 a number of scholars are 

now filling in that gap. In Entertaining the Citizen, van Zoonen explores the place of emotional 

investment in both fan communities and political constituencies. While emotional investment has long 

Heeﾐ assoIiated ┘ith faﾐsげ Ioﾏﾏitﾏeﾐt to paヴtiIulaヴ te┝ts aﾐd Ioﾏﾏuﾐities, it has ofteﾐ Heeﾐ 
disassociated with political constituencies, where it is seen as threatening to rationality. Yet as van 



Zoonen argues, these distinctions between rationality and emotion are misleading. Van Zoonen argues 

that ┘ithout さeﾐthusiasﾏ aﾐd aﾐ┝iet┞, politiIal iﾐteヴest aﾐd Ioﾏﾏitﾏeﾐt ┘ould falteヴ…just like faﾐ 
communities would wane without the emotional iﾐput of theiヴ ﾏeﾏHeヴs.ざ5

  Iﾐ さTheヴe is Drama in 

Net┘oヴks,ざ Nooヴtje Maヴヴes makes similar claims. She writes that it is the networked relations among 

organizations and individuals that pヴeseﾐt さthe ﾏost iﾐteヴestiﾐg site foヴ IoﾏﾏuﾐiIatioﾐ, IollaHoヴatioﾐ, 
and contestation regarding political issues.ざ6

 Marres forwards a notion of politics that sees political 

activity as spread out amongst multiple actors, locations and moments, and connected by the 

relationships and drama that make up political communication. “uIh a ﾐotioﾐ is eIhoed iﾐ Johﾐ Haヴtle┞げs 

IoﾐIeptualizatioﾐ of Iitizeﾐship ﾐot as a さstatiI oヴ defiﾐaHle Ioﾐditioﾐ,ざ Hut as a さrelational identity.ざ7
 

Within new media environments, Hartley writes, the practices of DIY citizenship that characterized the 

age of television are not only easier, but also increasingly mutual, enhanced by digital connectivity and 

social networks. This emerging understanding of politics and citizenship as relational, connected and 

performative resonated with our own nascent realization that politics were in fact being enacted 

thヴough faﾐsげ Ioﾏﾏuﾐities aﾐd IollaHoヴati┗e pヴoIesses of ﾏakiﾐg.  

Given these developments, it was no longer possible to see fan culture as peripheral to our questions 

about the public sphere and citizenship. Clearly there were intersections between fan DIY production 

and political expression that could not be overlooked. This recognition led us to broaden the scope of 

our investigation and include interviews with digital makers whose performances of fandom provided 

insight into the changing forms of political activity and digital citizenship. Lisa Rein is a co-founder of 

Creative Commons and the writer of the popular and eclectic blog On Lisa Rein’s Radar, while DB 

Ferguson is the creator of two Colbert-related fan sites,  NoFactZone and Colbert University. Neither 

blogger can be identified simply as a fan or an activist; they enact the identity of both, albeit in different 

ways. Through our interviews with these two influential bloggers, we wanted to analyze more closely 

the relationship between fandoﾏ aﾐd politiIs, aIti┗isﾏ aﾐd affeIt, aﾐd to thiﾐk aHout ho┘ faﾐsげ 
practices of making might also make politics happen. 

 

People have to see this: Building a DIY digital archive of The Daily Show 

 On Lisa Rein’s Radar: Things on Lisa Rein’s Fair and Balanced Mind Today first came to our 

attention because of its huge archive of The Daily Show clips. In fact, Rein has a complete archive of the 

program since 2002, much of it available on her site. This archive is part of a larger and fascinating site 

dedicated to links and commentary on a wide range of issues, including anti-war protests, US 

government policy, popular culture, environmentalism and hacktivism. Unlike DB Ferguson, whose 

さColHeヴt-IeﾐtヴiIざ Hlogs ┘e look at ﾐe┝t, ‘eiﾐ does ﾐot ideﾐtif┞ as a faﾐ, Hut ヴather as an activist, and like 

ﾏaﾐ┞ IヴitiIal ﾏakeヴs, sees heヴ ┘oヴk as a foヴﾏ of soIial aﾐd politiIal iﾐteヴ┗eﾐtioﾐ. What ﾏakes ‘eiﾐげs 
practices especially interesting are the way they combine motivations associated with both fandom and 

political activism. Her intense emotional investment in The Daily Show and a desire to create 

communities of affinity around this text co-exist easily with the intention to educate and create the 

conditions for political change.  



 Rein describes her reasons for watching The Daily Show in both emotional and critical terms. 

She explains that she began watching in the summer of 2002, when it became clear to her that Bush was 

planning to go to war, a development that seemed to be overlooked by mainstream media, but which 

was acknowledged – and critiqued – on The Daily Show. ‘eiﾐ e┝plaiﾐs that soﾏetiﾏes it さfelt kiﾐd of like 
me and The Daily Showざ ┘eヴe the oﾐl┞ oﾐes ヴeIogﾐiziﾐg this さdヴuﾏHeat to ┘aヴ.ざ “he desIヴiHes the 
pヴogヴaﾏ as さa ┗oiIe of saﾐit┞ iﾐ a ┘oヴld goﾐe ﾏad,ざ suggestiﾐg its role in alleviating a sense of 

alieﾐatioﾐ: さWheﾐ Joﾐ looks at the Iaﾏeヴa aﾐd just sa┞s, けYou kﾐo┘ the┞げヴe fuIkiﾐg iﾐsaﾐe, ヴight?げ it 
ﾏakes ┞ou feel Hetteヴ.ざ At the saﾏe tiﾏe, ‘eiﾐ sa┘ the pヴogヴaﾏ as fulfilliﾐg the ケuestioﾐiﾐg ヴole that 
had been abandoned H┞ the ﾏaiﾐstヴeaﾏ ﾏedia. さThe Daily Show were serving the function that real 

ﾐe┘s ┘as supposed to seヴ┗e aﾐd the┞ ┘eヴe the oﾐl┞ people doiﾐg it,ざ she ヴeﾏaヴks. ‘eiﾐげs IヴitiIal 
appraisal of the function of The Daily Show, alongside her enthusiasm for the program, supports 

Joﾐathaﾐ Gヴa┞げs desIヴiptioﾐ of さﾐe┘s faﾐsざ ┘ho IoﾏHiﾐe a passioﾐ foヴ ﾐe┘s pヴogヴaﾏs aﾐd peヴsoﾐalities 
with rational argument, bringing together current affairs, politics and fandom in new combinations.
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‘eiﾐげs o┘ﾐ eﾐjo┞ﾏeﾐt of the sho┘ aﾐd her sense of its political significance quickly led her to want to 

share it with others. She explains that she first started blogging about and posting clips from The Daily 

Show when Henry Kissinger was appointed to head up the 9/11 Commission:  

Nobody said anything but The Daily Show.  The┞ ┘eヴe like, さHe┞ ┘ho Hetteヴ to head up the ┘aヴ Iヴiﾏes 
Ioﾏﾏissioﾐ thaﾐ the kiﾐg of ┘aヴ Iヴiﾏeざ…Aﾐd I felt, God, people ha┗e to see this. I had just gotteﾐ a ﾐe┘ 
camera that had analogue inputs that allowed me to do my stuff. I can't get a digital signal out of the 

TiVo. “o itげs oﾐl┞ HeIause the┞ ha┗e aﾐalogue ‘CA jaIks that I Iaﾐ put iﾐto ﾏ┞ Iaﾏeヴa, ﾏake a tape iﾐ 
ﾏ┞ Iaﾏeヴa aﾐd FiヴeWiヴe fヴoﾏ ﾏ┞ Iaﾏeヴa to ﾏ┞ Ioﾏputeヴ…Thatげs ho┘ I did it. “o I put that up aﾐd theﾐ 
you know, people Iaヴed.  T┘o ┘eeks lateヴ he had to step do┘ﾐ… Aﾐd I thiﾐk a lot of it ┘as The Daily 

Show and the Internet. 

 

From this moment until 2005, Rein regularly posted clips from the program. She appears to have two 

motivations for this activity. The first was to make an archive of a program she believed provided 

necessary context and critique, the second to create a community around that archive. Concerning her 

deIisioﾐ to aヴIhi┗e, she e┝plaiﾐs that さ┘hat I ﾏeaﾐt to happeﾐ ┘as to put togetheヴ a IolleItioﾐ of 
infoヴﾏatioﾐ that Iould He useful foヴ peopleざ aﾐd さto He like a liHヴaヴ┞ aﾐd let e┗eヴ┞Hod┞ ha┗e aIIess to 
this stuff.ざ Iﾐ faIt, ‘eiﾐげs e┝teﾐsi┗e aヴIhi┗e was put to use, not only via the web, but also in Dorothy 

Fadiﾏaﾐげs doIuﾏeﾐtaヴ┞ Stealing America: Vote by Vote (2008).  Related to this desire to share 

important material, Rein also expresses a desire to connect with others who share a sense of alienation 

from mainstream news coverage. When asked whether she feels like she is part of a community through 

blogging, ‘eiﾐ ヴeplies さThatげs the ┘hole poiﾐt.ざ “he elaHoヴates H┞ e┝plaiﾐiﾐg that a dialogiI Ioﾏﾏuﾐit┞ – 

formed through comments and links – developed around her archived clips, helping like-minded people 

to fiﾐd eaIh otheヴ. さIt ┘as just ﾐiIe kﾐo┘ that ┘e ┘eヴeﾐげt all Iヴaz┞,ざ she e┝plaiﾐs. ‘eiﾐ also suggests that 
this community may have formed around her clips in part because The Daily Show’s comedy  provided a 

critical but also a playful, pleasurable space in which to engage in political discussion, gesturing towards 



Haヴtle┞げs suggestioﾐ that さpuヴposeful pla┞ざ ﾏa┞ ﾏodel ﾐe┘ Ii┗iI poteﾐtial ┘ithiﾐ ﾏediated societies in 

which soIial ﾐet┘oヴks aヴe used to Iヴeate さassociative relations among strangers.ざ9
 

 The sharing of materials, and the creation of interpretive communities are certainly not limited 

to fan groups. Indeed, as van Zoonen argues, information-sharing and discussion are also at the core of 

deﾏoIヴatiI pヴaItiIe. ‘eiﾐげs ┘oヴk pヴo┗ides aﾐ illuﾏiﾐatiﾐg e┝aﾏple ﾐot oﾐl┞ of the similarities between 

fan and political organizing but of their intersection, in the way that a pop culture text – and shared 

enjoyment in that text – sits at the center of this evaluative discursive community. As Gray suggests, 

emotional and fan-like feelings for a text do not preclude rational responses to that text. Indeed, a 

ヴespoﾐse that ﾏi┝es delight iﾐ the pヴogヴaﾏげs IoﾏiI eleﾏeﾐts as ┘ell as aﾐ appヴeIiatioﾐ of its politiIal 
importance within the context of shrinking public journalism not only points to the pヴogヴaﾏげs suIIessful 
integration of comedy and news, but provides a fuller and more representative picture of emerging 

forms of citizenship in which participation, sociability and affect are constitutive elements.  

 It is also ┘oヴth ﾐotiﾐg ‘eiﾐげs ヴelationship to Comedy Central and its parent company Viacom, as 

yet another manifestation of her complex fan-activist-archivist activities. As Rein herself comments, 

さtheヴe ┘as this Ieヴtaiﾐ seﾐse of disHelief that I ┘as just takiﾐg those Ilips aﾐd puttiﾐg them up and not 

Heiﾐg Ihalleﾐged.ざ The faIt that ‘eiﾐ posted Iop┞ヴighted ﾏateヴial aﾐd ┘as ﾐot Ihalleﾐged H┞ the 
company later notorious among fans for its heavy-haﾐded さYouTuHe puヴgesざ does iﾐdeed seeﾏ 
remarkable. She explains this by suggesting that she thiﾐks Coﾏed┞ Ceﾐtヴal さseIヴetl┞ lo┗ed ┘hat I ┘as 
doiﾐg.ざ This ties iﾐto the ┘a┞ that Hoth ‘eiﾐ aﾐd Feヴgusoﾐ see theiヴ ┘oヴk as pヴoﾏotiﾐg the pヴeseﾐIe of 
their favorite shows. In both cases, each suspects that Comedy Central pays attention to her site, in 

order to gauge audience reactions and shape future content. As Rein says, echoing something they both 

e┝pヴess, さI Helie┗e that ﾏ┞ Hloggiﾐg of theiヴ sho┘ Hヴought theﾏ to a laヴgeヴ audieﾐIe, iﾐIヴeased theiヴ 
┗ie┘eヴship…aﾐd got theﾏ Iaヴヴied iﾐ foヴeigﾐ Iouﾐtヴies.ざ ‘eiﾐげs ヴeﾏaヴks heヴe poiﾐt us to┘aヴds the 
complex relationship between the emerging user-producer and the mainstream media, and 

demonstrate the ways in which fan productions, made for free, amplify the  commercial presence of 

multinational media corporations. Indeed, as Red Chidgey demonstrates in this same volume, DIY 

activities may be rather easily assimilated into corporate profit-making, even as they perform important 

affective, communal and  political functions that may be at odds with corporate agendas.  

 

I could create it myself: Making a space for fans of fake news 

 Where Lisa Rein identifies herself as an activist and archivist, DB Ferguson identifies herself as 

aﾐ さUHeヴfaﾐ.ざ Oﾐ heヴ さColHeヴt-IeﾐtヴiIざ Hlog NoFactZone, she describes herself through her active 

consumption of popular culture and her commitment to The Colbert Report and its fans: 

“iﾐIe a ┗eヴ┞ ┞ouﾐg age, Iげ┗e Heeﾐ ┘hat oﾐe ﾏight Ioﾐsideヴ to He aﾐ UHeヴfaﾐ. I suHsIヴiHed to ﾐe┘sletteヴs, 
I ┘ヴote letteヴs to staヴs, I IolleIted aﾐd I oHsessed….The Web makes it possible to be an uberfan in ways 

that ┘eヴe iﾏpossiHle HaIk iﾐ ﾏ┞ teeﾐ ┞eaヴs … 



Iげ┗e Heeﾐ a faﾐ of “tepheﾐ ColHeヴt foヴ ケuite soﾏe tiﾏe, Hut afteヴ seeiﾐg the ヴaHid faﾐ Hase of ColHeヴt 
Ioﾏe ali┗e afteヴ the ヲヰヰヶ White House Coヴヴespoﾐdeﾐtげs Diﾐﾐeヴ, I yearned to commune with others who 

had the same zeal and vigor for Mr. Colbert as I did. My quixotic charge became clear: to make a site for 

faﾐs of “tepheﾐ ColHeヴt that ┘eヴe as ヴaHid as ﾏe. I Iould Iヴeate that さultiﾏateざ ┘eH site foヴ ColHeヴt faﾐs 
myself!  

 

In July 2006, Ferguson began NoFactZone, a frequently-updated blog that includes detailed episode 

guides, links to Colbert-related articles, a comments section, contests and interviews. As her own 

desIヴiptioﾐ iﾏplies, paヴt of Feヴgusoﾐげs ﾏoti┗atioﾐ to Iヴeate the site ┘as heヴ disappoiﾐtﾏeﾐt ┘ith other 

Colbert fan sites. Since its launch, NoFactZone has become one of the most-visited Colbert-related sites, 

and has been linked to by a number of well-known sites, including The Huffington Post and MediaShift.   

Iﾐ Jul┞ ヲヰヰΑ, Feヴgusoﾐ Hegaﾐ a さsisteヴ siteざ ┘ith the Colbert University, a website that houses much of 

the archived knowledge of NoFactZone uﾐdeヴ さpedagogiIalざ Iategoヴies suIh as さCoヴe CuヴヴiIuluﾏ,ざ 
さEleIti┗es,ざ aﾐd さFiﾐal E┝aﾏ.ざ Feヴgusoﾐ ┘ヴites that さthe goal of ColHeヴt Uﾐi┗eヴsit┞ is to seヴ┗e as a 

permanent, accurate resource for those wishing to know more about the characters, terms, ideas, and 

world of The Colbert Report, and to inspire thoughtful analysis (as well as riotous enjoyment) of this 

groundbreaking experiment in interactive televisioﾐ.ざ Just as Feヴgusoﾐ Ilaiﾏs a ┗eヴ┞ diffeヴeﾐt ideﾐtit┞ 
and relationship to her chosen text than Lisa Rein, so too do her practices, motivations and sites provoke 

a diffeヴeﾐt set of theﾏes aﾐd ケuestioﾐs. Wheヴe ‘eiﾐげs passioﾐate Ioﾏﾏitﾏeﾐt to aヴIhi┗iﾐg, shaヴing and 

discussing Daily Show Ilips Hluヴs the liﾐes Het┘eeﾐ faﾐdoﾏ aﾐd politiIal aIti┗isﾏ, Feヴgusoﾐげs iﾐsideヴ-

knowledge of fan culture, and her complex engagement with The Colbert Report both as a parody and as 

a corporately-produced text raise significant questions around the politics of fandom. 

 Like Anita, the Daily Show faﾐ ┘ho suHtitled heヴ Hlog さif ┞ou ┘aﾐt politiIs, go a┘a┞,ざ Feヴgusoﾐ 
rejects what she sees as an overly-politicized reading of The Colbert Report. She identifies NoFactZone as 

an entertainment rather than a political blog, an identity that she upholds in her decision-making about 

the site. Shortly after the StewartColbert08 movement began, for example, she decided to remove their 

links from her site, feeling that they were pushing a politiIal ageﾐda she did ﾐot ┘aﾐt to eﾐdoヴse. さOﾐ 
ﾏ┞ Hlog I doﾐげt ヴeall┞ talk aHout politiIal stuff… Most of the ヴeall┞ haヴdIoヴe “tepheﾐ faﾐs uﾐdeヴstaﾐd 
that heげs ﾐot tヴ┞iﾐg to He uHeヴliHeヴal oヴ uHeヴIoﾐseヴ┗ati┗e oヴ uHeヴliHeヴal posiﾐg as Ioﾐseヴ┗ati┗e, heげs just 
tヴ┞iﾐg to He fuﾐﾐ┞.ざ Iﾐ faIt, Feヴgusoﾐげs ┗ie┘ of the pヴogヴaﾏ as Ioﾏed┞ fiヴst aﾐd foヴeﾏost ﾏiヴヴoヴs 
ColHeヴtげs o┘ﾐ puHliI ヴepヴeseﾐtatioﾐs of his ┘oヴk, as she ﾐotes heヴself ┘heﾐ ヴeﾏaヴkiﾐg oﾐ ColHeヴtげs 
scathing White House Correspondents speech: 

Colbert has said o┗eヴ aﾐd o┗eヴ: さI ┘as just tヴ┞iﾐg to ﾏake people laugh. You gu┞s Iaﾐ ヴead iﾐto it 
┘hate┗eヴ ┞ou ┘aﾐt. I ┘as just tヴ┞iﾐg to He fuﾐﾐ┞.ざ Aﾐd I hoﾐestl┞ kiﾐd of Helie┗e that. I thiﾐk he ┘as 
tヴ┞iﾐg to ヴoast [Bush] a little Hit, I just doﾐげt thiﾐk he ヴealized how political the whole situation would 

become until after it was over. 

 



 Feヴgusoﾐ e┝teﾐds this apolitiIisﾏ to ColHeヴtげs audieﾐIe, ヴeﾏaヴkiﾐg that さ┞ouげd He aﾏazed at ho┘ 
uﾐpolitiIal the ColHeヴt faﾐ Ioﾏﾏuﾐit┞ is.ざ Aﾐd ┞et foヴ all of heヴ ヴejeItioﾐ of politiIal interpretations of 

The Colbert Report, her interview is nonetheless riddled with insights and questions into power and 

politics – the politics of fan communities, the politics of parody, and underlining both, the question of 

just ┘hat Ioﾐstitutes さthe politiIal.ざ 

Indeed, as a self-identified uberfan, Ferguson is extremely savvy to the power relations and hierarchies 

┘ithiﾐ faﾐdoﾏ itself. “he suggests, foヴ e┝aﾏple, that she Ihose the geﾐdeヴ ﾐeutヴal ﾐaﾏe さDBざ to ┘ヴite 
uﾐdeヴ HeIause さI didﾐげt ┘aﾐt to lose IヴediHilit┞ ┘ith ﾏ┞ site H┞ Heiﾐg pigeoﾐholed as a faﾐ giヴl.ざ “he 
siﾏilaヴl┞ Ihooses to さ┘ヴite as pヴofessioﾐall┞ as I Iaﾐざ aﾐd to pヴohiHit se┝ualized faﾐ fiItioﾐ, oヴ さslash,ざ 
from her site in order to keep it from being seen as a feminized and therefore denigrated space. 

Ferguson is also acutely aware of the circulation of power within the blogosphere. She notes with pride 

heヴ siteげs high Google ヴatiﾐg, its liﾐks fヴoﾏ ┘ell-known sites, and its impressive traffic. 

 Feヴgusoﾐげs ┘illiﾐgﾐess to addヴess ┞et aﾐotheヴ power dynamic – that which plays out between corporate 

media producers and user-producers like herself – is e┗ideﾐt iﾐ heヴ seヴies of さOpeﾐ Letteヴsざ to Coﾏed┞ 
Central executives concerning questions of centralization and copyright. Here, Ferguson draws on an 

established history of fans asserting their collective rights vis-a-vis media corporations, a history Jenkins 

refers to earlier in this section. For example, when the vice president of digital media at Comedy Central, 

Erik Flannigan, told the Los Angeles Times that the Ioヴpoヴatioﾐ ┘aﾐted さto ﾏake suヴe if people aヴe 
ヴeaItiﾐg to ┘hatげs goiﾐg oﾐ oﾐ the sho┘, the┞げヴe doiﾐg it iﾐ ouヴ ┘oヴld aﾐd oﾐ ouヴ pages.ざ10

  Ferguson 

ヴespoﾐded H┞ postiﾐg a letteヴ oﾐ heヴ site that Iヴitiケues Coﾏed┞ Ceﾐtヴalげs digital ﾏedia stヴategy, and in 

particular its official Colbert Nation site, which she compares unfavorably to her own, fan-run site.  Two 

years later, when there is news that Viacom will sue bloggers who used unauthorized clips of The Daily 

Show and The Colbert Report, she addresses Viacom in an open letter that reminds them that most fan 

bloggers do not make money from their labor, and are not only not redirecting profits from broadcasters 

but are in fact extending their audiences. She writes that she blogs about The Colbert Report  さsiﾏpl┞ foヴ 
the love and the passion of blogging about a man and a show that I have grown to respect and admire. 

Weげヴe ﾏoヴe thaﾐ a ﾐe┘s site, ┘eげヴe a Ioﾏﾏuﾐit┞.ざ Thヴough the letteヴs, Feヴgusoﾐ deﾏoﾐstヴates ho┘ 
emerging forms of digitally-mediated citizenship are produced through both acts of making (texts, 

relationships, communities) and rhetorical performances that seek to redress power imbalances built 

into technologically-mediated societies. 

 

Making a difference 

Visiting fan sites and talking to fan producers, activities that we initially resisted, ultimately complicated 

and broadened our own interpretations of political expression. It forced us to recognize the 

intersections between fans and citizens, and to see that citizenship might include elements of emotion, 

enthusiasm, participation and sociability. By thinking about fan practices of making (archives, blogs, 

websites, networks, communities) we also came to see that fans worked to make a difference (to other 

fans, to media power differentials, to untenable political situations) and to make sense (of technological 



Ihaﾐge, of uﾐヴeliaHle ﾏedia aIIouﾐts, of a ┘oヴld goﾐe ﾏadぶ. Iﾐ a pヴojeIt dediIated to さヴethiﾐkiﾐgざ 
media, politics and citizenship, the questions that fan production generated constantly pushed us in new 

directions. 
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